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Social Media Post Review Checklist

Before posting a graphic or post on social media, please ensure that you have completed
the following:
O Did you review your graphic/post for spelling & grammar?

O If your post includes pictures of students, have you blurred their nametags (even if
media release form has been obtained)?

a. Do not include student names in captions.

b. Note: Pictures posted prior to June 2024 do not need to be
removed/updated.

O Does your graphic/post follow the CFHL, UC Brand Guidelines?
a. Local UCCE logo use
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c. Fonts and font sizes

o Size 12 pt

e Suggested Font styles:
o Raleway
o Arial

d. Use of colors
e CalFresh Healthy Living Color Palette
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This material was funded by USDAs Supplemental Nutrition Assistance Program - SNAP.

This institution is an equal opportunity provider. Visit www.CalFreshHealthyL iving.org for healthy tips.



http://www.calfreshhealthyliving.org/
https://calfresh.dss.ca.gov/Portals/41/Documents/CFHL-Brand-Guidelines-2022.pdf
https://ucanr.edu/sites/communicationstoolkit/Branding/Visual_Style_Guide/Fonts_and_colors/

O Does your social media account have the shortened funding/NDS in the bio?
Funded by USDA SNAP, an equal opportunity provider.
O If your graphic/post is in a different language, has it been reviewed for accuracy?
a. Ask local translating contact/team member.
O Is your graphic/post ADA compliant?
a. Isthe font size at least 12 pt?
b. Is Alt Text included for pictures?
c. ADA Resources:
e ADA Compliance Resource
e ADA Compliance on Instagram

O To avoid copyright infringement, have you ensured the graphics/images in your
post are licensed under Creative Commons?

a. For more information, see CFHL, UC Website > Communication Resources
> Photo Banks > Open Source Guidelines > Creative Commons Licenses.

b. In order to ensure Creative Commons photos when using Google images,
click on ‘Tools' (underneath search bar) > ‘Usage Rights' > Creative
Commons licenses.

e Note: Some images may still require attribution. Click on the photo
and scan for licensing/usage rights to determine this. Attribute your
photo accordingly.

O Did you provide credit to your sources when applicable?
a. Is your source reliable and USDA approved?

b. For more information, please look at the following examples of source
attribution:

e “For more information, please visit EatFresh.org"
e ‘Link to recipe in the bio."
e ‘Find this and other healthy recipes at EatFresh.org"
O Posting on social media
a. Add hashtag

o Ex #CalFreshHealthyLiving #UCCE #UCANR
#UCCooperativeExtension #CFHLUCCE

b. Tag community partners

This material was funded by USDAs Supplemental Nutrition Assistance Program — SNAP.
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http://www.calfreshhealthyliving.org/
https://accessibility.huit.harvard.edu/describe-content-images
https://about.instagram.com/blog/announcements/improved-accessibility-through-alternative-text-support
https://uccalfresh.ucdavis.edu/commresources#Photo%20Banks
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